


Thank You ...
The College of Communications 

and Fine Arts

White Pine PRSA

The CMU Bookstore
 

For helping to sponsor our conference and make this 
event a success.

Special thanks to:

CMU Study Aboard Program

University Events

Classic Fare Catering

Jim Wojcik 
 

CMU PRSSA  
Executive Board

President

Vice President

Secretary

Treasurer

Publications  
Director

Historian

Liasion

Director of  
Member Services

PR Central 
President

Cierra Wallace

Dayna Lucio

Kelli Ceaserz

Ally Converse

Kamaria Thorton

Ellen Trudell

Megan Bumgarner

Amy Crockett

Brianna Farrell

PRSSA Members

That have helped make this 
conference possible

Jennifer Hackbardt 

Alycia Melick

Kailtyn Horton

Jennifer Muscat

Jessica Hefron

Welcome Conference Attendees:

 The Diane S. Krider chapter of Public Relations Student Professionals of 
America at Central Michigan University would like to welcome you to our annual spring 
conference, “Your Passport To PR Excellence”.  

 “Your Passport to PR Excellence” is an event that will allow public relations 
students the opportunity to experience different aveneues that a career in PR can take 
them. Students will be able to network with professionals in the industry, learn about the 
different types of public relations all while developing as professionals. 

 Whether you are a senior about to embark on your first step to creating a career 
in public relations, or just starting your journey each session will be able to provide you 
with useful guidance to acheiving your goals in the industry. 

 Thank you for attending and we hope you enjoy our event.

“Your Passport to PR Excellence” Planning Committee



Kevin Cotter,
State Capitol

State Representative Kevin Cotter was elected in November 2010 to serve 
the citizens of the 99th House district. The 99th district encompasses all of 
Isabella County, as well as twelve townships in Midland County.

Representative Kevin Cotter brings a broad array of experience to the House 
of Representatives, most recently serving as a partner at the Kerr Law Firm, 
PLLC in downtown Mt. Pleasant. Prior to that, Cotter worked in the trans-
portation industry, working with two companies where his duties included 

supervising in-bound shipments, human resources management and overseeing safety operations.

Representative Cotter is a graduate of Shepherd High School and holds a Bachelor’s Degree in Business  
Adminstration and Entrapreneurship, as well as a Master’s of Science in Administration, both from Central 
Michigan University. He also earned a Juris Doctorate degree from Thomas M. Cooley Law School.

During his first term, he was appointed to the Appropriations Committee, he also serves on four subcom-
mittees. Cotter will serve as Chairman of the Judiciary subcommittee, as well as Vice Chair of both the 
Higher Education and Supplementals subcommittee.

Robin Luymes, APR 
Davenport University

A former journalist and corporate communications leader, Robin Luymes 
serves as Executive Director of Communications for Davenport University, 
one of Michigan’s largest private, non-profit institutions of higher educa-
tion with nearly 13,000 students across the state. In his role at Davenport, 
Luymes oversees communications to all key stakeholder audiences, including 
students, faculty and staff, alumni, donors, legislators and community lead-
ers. 

In addition to media relations outreach, publications development, social media management and web 
content oversight, Luymes also works closely with marketing leadership on the university’s outreach to 
prospective students.

Before joining Davenport, Luymes served a variety of clients as founder and principal of Luymes Public 
Relations LLC. From 1991 to 2009, Luymes served in a variety of roles at Amway Corporation. From 2008-
09, he led all public relations, advertising, sponsorship support and digital marketing efforts in the U.S., 
leading an integrated marketing campaign that generated a 22-point increase in consumer favorability for 
the Amway brand.  While at Amway, Luymes also led national media relations outreach, crisis communica-
tions management, marketing communications development, employee communications and community 
relations. Luymes began his career as a journalist, covering the West Michigan economy, manufacturing, 
banking  and more for the Grand Rapids Business Journal.  

Accredited in Public Relations (APR) by the Public Relations Society of America (PRSA), Luymes has served 
two terms on the board of the West Michigan Chapter of PRSA and was President in 2003 and 2010. He 
also has served on the Direct Selling Association’s Communications Committee and on the boards of Sec-
ond Harvest Gleaners Food Bank, Toys for Tots of West Michigan and Grand Rapids Christian High School.

Previous speaking engagements for Luymes include the Word of Mouth Marketing Association (WOM-
MA), The Conference Board, the Direct Selling Association, aimWest, GRSM and WMPRSA. After he 
earned his diploma in Journalism from Loyalist College in Belleville, Ont., Canada, Luymes obtained a Bach-
elor’s degree in English from Calvin College in Grand Rapids.  Originally from Canada, Luymes is married to 

Check In

Lunch Break and Keynote

Destination 1

Destination 2

Destination 3

Destination 4

 Travel Itinerary
9 - 9:30 a.m.   

9:30 -  10:30 a.m.
Always Connected: Social Media
 Nicole Yellend, Livio Radio
A Bumpy Ride: Crisis Communications  
 Robin Luymes, Davenport University
Packing Light: Public Affairs / Politics  
 Kevin Cotter, State Capitol 
 

10: 45 - 11: 45 a.m. 
Staying Grounded: Ethics 
 Barbara Muessing, APR, Rocky Bay Communications
Shooting on Location: Michigan Film Industry  
 Nicole LaDouceur, Michigan Production Alliance
Making a Name For Yourself: Branding 
 Tim Hackbardt, Johnny Rockets

11:45 - 1:30 p.m. 
 Keeping on Track: Brandon Chesnutt 
  Identity Marketing & Public Relations

1: 45 - 2:45 p.m. 
Live From the Big Apple: Media Relations  
 Dan Mazei, GolinHarris 
Taking Control: Event Planning  
 Rebekah Johnson, Franco Public Relations

3 - 4:00 p.m. 
Keeping Active: Community Relations 
 Lori Libka, Bronner’s CHRISTmas Winter Wonderland 
Beyond the Magnificent Mile: Agency 
 Andrew Cross, Walker Sands 
Explore the Motor City: Entertainment
  Karla Murray, Film Detroit



KeynoteSpeaker
Brandon Chestnutt, 
Identity Marketing & Public Relations

Brandon Chesnutt currently serves as Social Media 
Director at Identity, an integrated public relations 
firm driving strategic communication programs 
for a diverse portfolio of clients across the United 
States. Comprised of a unified team of disciplined              
specialists, the company provides strategy, counsel 
and execution in the areas of branding, marketing 
media relations, social media and creative design. 

Identity was founded in 1998 and based in Bingham Farms, Mich.

In his role, Brandon is responsible for directing the firm’s new media practice group, as 
well as providing clients with strategic counsel and support. He manages all program        
direction, develops internal training curriculums, designs cross-departmental processes 
and works directly with executives and senior leadership to identify obstacles and            
opportunities within the world of new media. 

Brandon has served as social media counsel to leading consumer brands such as                
Verizon Wireless, large multinational and global corporations such as ADESA and MSX                      
International, public companies, tech startups and businesses in the legal real estate and 
insurance industries.

In 2010, Brandon was recognized by Crain’s Detroit Business as a member of the “20 in 
Their 20’s,” a special list that highlights a select group of young professionals based in 
metro Detroit. His business and community accomplishments have also been featured in 
Inc. Magazine, Washington Times, Huffington Post, Detroiter Magazine and The Detroit 
Free Press, and he has had several TV appearances on WXYZ Channel 7.

Outside of the office, Brandon is heavily involved in metro Detroit’s social media and 
startup community, serving as the principal organizer of Startup Weekend Detroit and 
Ignite Detroit.

A frequent speaker, he has delivered numerous presentations on new media strategy 
development and integrated communications. 

Tim Hackbardt, 
Johnny Rockets Group

“Mr. Out-of-The Box”, “The MacGyver of Marketing”, “Strategic Sa-
vant”, and “The Bad Boy of Restaurant Marketing” are just a few of 
the descriptions Mr. Hackbardt has received throughout his career. 
Blank pages are magnetically attracted to him. Envelopes had to get 
a restraining order because he was continually pushing them. 

Hackbardt has been a senior executive, and entrepreneur, for 25 
years marketing a broad scope of categories including restaurant, 

theatrical, banking, online retail, online entertainment, fashion, action sports, music, personal care, 
home improvement, sporting goods, non-profit, satellite communications and medical devices.   
He has also owned an online retail website and was the founding partner of The White Barn Group, 
a strategic marketing and interactive agency based in San Juan Capistrano, California, providing 
services to 30+ national and regional brands including IHOP, Steak ‘n Shake, Bob Evans Farms, 
Harley-Davidson, and National Hot Rod Association.

During his restaurant marketing career he has been honored with most of the restaurant industry 
creative marketing and product development awards. He also developed powerful promotional 
partnerships with Universal Studios “The Mummy Returns”, Paramount Pictures “Star Trek Nem-
esis”, DreamWorks Studios “Shrek”, Warner Bros “Rock of Ages”, EMI Music, NCAA, MLB, NBA, 
NHL, ESPN X-Games, Quicksilver, Lost and many other leading brands and entertainment proper-
ties. His innovative marketing techniques have helped him attain the industry record for most 
consecutive years of increased same store sales by a sitting senior marketing executive.   
Over 15 years, and six restaurant chains, he has never experienced a negative sales year.

Today, he provides brand leadership to an iconic restaurant chain that serves a menu of                  
all-American favorites. Johnny Rockets has 300+ corporate and franchise-owned restaurants in 33 
states, plus D.C. and Puerto Rico and 16 countries, including those found in Six Flags amusement 
parks, Royal Caribbean cruise ships and 20+ casinos. He resides in San Diego with his wife and two 
daughters. A Michigan native, and former WMHW 91.5FM on air personality, he holds a BAA from 
Central Michigan University with a major in Broadcast & Cinematic Arts and minor in  marketing.

Barbara Muessing, APR, 
Rocky Bay Communications 
 
As owner of Rocky Bay Communications, Barb Muessig manages a 
successful public relations and small business consultancy, focusing 
on traditional and new approaches to strategic communications 
planning and implementation.  Clients range from health cares, to 
start-ups, major corporations and other non-profits.  Barb’s services 
include research, program planning and implementation with new 
and standard approaches, media relations, presentation skills and 
training as well as strong writing for online, print, broadcast and 

presentations. 

Before “going on her own” Barb worked at Dow Corning Corporation where she excelled in 
several communications roles.  She began in employee communications, worked in many of the 
business units as marketing communications leader, and was the media relations manager when 
Dow Corning faced the challenges of the silicone breast implant controversy and the resulting 
bankruptcy.   She has been a member of the Public Relations Society for more than 20 years and 
earned her Accreditation in 1998.  She enjoys mentoring as well as learning from today’s students, 
and would welcome the opportunity to talk more about the pleasures and challenges of a career 
in communications! 



Nicole Yellend, 
Livio Radio

Nicole Yelland, Livio Radio brand manager is a proud 2005 graduate 
of Central Michigan University. She brings a varied experience 
to table ranging from sports marketing, to social media, event 
production and public relations.

Prior to joining the Livio, Yelland worked for the Detroit Red Wings 
where she developed and launched quick response (QR) codes 

into the arena programs and established the franchise as the first professional sports team 
leveraging this technology garnering media coverage in Mashable, National Sports Forum 
and PR Week. Yelland also spent four years with Airfoil Public Relations serving on business 
to consumer clients in fashion, beauty, and technology with clients such as Starbucks, eBay, 
PayPal and Syneron Medical.

Yelland also worked for national brands during her time with Fleishman-Hillard, Sports 
Illustrated and Central City Opera where she worked in experiential marketing, events, arts 
and crisis management. At Livio HQ, she’s known for blasting 90’s gangster rap from her 
office, drawing comics on the whiteboards and pranking the office crew.

Yelland is married to a fellow CMU grad and lives in Clarkston, Mich. with their dog.  You can 
find her zipping around New York, planning crazy parties or whipping up some of her famous 
cupcakes for her favorite interns. Follow her at @NWLife or email her at nicole@livioradio.
com. 
 
Nicole is a 2012 – Crain’s Detroit 20 in their 20’s Nominee, 2011– Social Media Day Detroit 
Founder/Hostess, 2010 – Social Media Day Detroit Founder/Hostess.

Andrew Cross 
Walker Sands Communications

Andrew Cross is an account executive with Walker Sands            
Communications, a public relations agency based in Chicago.

At Walker Sands, Andrew works with technology based 
companies, many of them startups, to develop strategic 
public relations programs. Andrew joined the firm as a  

media relations specialist, and his clients have been featured by media outlets such 
as CNN, TIME, Forbes and The New York Times.

Andrew is a regular contributor to PR Dailey, the world’s No. 1 news website for PR 
professionals. Before joining Walker Sands, Andrew worked as a freelance writer  
and editor for companies in a variety of industries, including  American Express,  
DISH Network and Livestrong.com. 
 
Andrew holds a B.A. in public relations from Illinois State University, where he was 
a presidential scholar. He served as a reporter, editor and columnist at The Daily 
Vidette, the university’s independent, student-run daily newspaper.

Dan Mazei 
GolinHaris

Dan Mazei is a Vice President/Media Director in the New York office 
of GolinHarris, one of the most awarded public relations agencies 
in the world. 

An expert in landing big hits in national media outlets, Dan 
oversees media strategy and execution for the New York consumer 
practice and has worked with a broad spectrum of clients including 

Nintendo, Mattel, Unilever, eMusic and Yahoo!.

Dan has coordinated and secured more than 40 appearances on national morning shows, 
including several product-launch exclusives on Good Morning America. He has also landed a 
number of national evening news segments, helped make the monologues and sketches of 
late-night talk – from SNL’s “Weekend Update” to “Late Night with Jimmy Fallon” to “The 
Colbert Report” – and overseen placements on nearly all top-rated daytime talk shows. A 
familiar name among many top editors and producers, Dan has built relationships with media 
as diverse as Fitness and Forbes, Ellen and Conan.  

Dan spent nearly five years on the media team for Nintendo, developing strategy and 
managing overall media outreach around the company’s award-winning programs. He helped 
launch and sustain mass awareness for Nintendo’s record-shattering Wii by coordinating 
hundreds of national media placements across influential print, broadcast and online outlets. 
He also launched many of Nintendo’s top-selling games, and helped to orchestrate media and 
consumer events in premiere locales like Times Square and The Grove in Los Angeles. 

He has an extensive background in sports marketing, and has positioned premiere athletes 
like Kerry Wood, John Smoltz, Tony Gwynn, Braylon Edwards and Alexander Ovechkin with 
top sports and lifestyle media. He’s also coordinated brand activations at high-profile events 
like the Emmy Awards, the Sundance Film Festival and the Tribeca Film Festival, and has 
arranged media interviews for celebrities like Beyoncé. 

In the food world, Dan helped to launch Magnum Ice Cream in the U.S. Behind a red carpet 
Magnum-inspired film series premiere with Karl Lagerfeld and a media tour with star Rachel 
Bilson, Dan and his team helped to generate more than 2 billion impressions in the launch 
period and brought Magnum ice cream from category unknown to category leader. 

Prior to joining GolinHarris, Dan was at Affect Strategies, a New York-based technology PR 
agency. He also worked at John Bailey & Associates, Inc. in metro Detroit, where he worked 
on several prominent accounts including the North American International Auto Show 
(NAIAS). 

Dan graduated from Central Michigan University with a B.A.A in Integrative Public Relations. 



 Lori Libka, 
 Bronner’s CHRISTmas Wonderland

The name of the game is Community-opoly and you’re invited to 
play! Lori Libka, communications assistant at Bronner’s CHRISTmas 
Wonderland, will discuss traditional and social community 
management, the role community management plays at the 
World’s Largest Christmas Store®, and invite you to test your  
skills at a community-minded twist on the Monopoly board game.  
Lori administrates Bronner’s Facebook, Twitter and YouTube 

accounts; works with media outlets; writes Bronner’s quarterly e-newsletter and monthly  
staff newsletter; and creates content for various other projects. She is a board member of 
White Pine PRSA and chairs Circle Michigan’s member events committee.

 Earlier in her career, Lori freelanced for area newspapers, and taught in the junior 
high and senior high classroom. She earned a B.S. in Secondary Education from CMU,  
majoring in theater and interpretation, and minoring in English and dance. Along with her 
husband Gary, she raised a teacher/grad student/grad assistant, minor league umpire, and 
college senior planning to teach English overseas. Her personal blog can be found at  
http://themamalibka.wordpress.com/.

http://www.facebook.com/bronnerschristmas 
http://www.twitter.com/BronnersXmas 
http://www.linkedin.com/pub/lori-libka/11/9/a52 
http://www.facebook.com/lori.libka

Karla K. Murray, 
Film Detroit

Karla Murray is the National Manager of Film Detroit, which 
provides assistance to film and television companies in all stages of 
production in the Detroit Metropolitan area in addition to bringing 
conventions and conferences to the area.

For the past 25 years Murray has been based in Los Angeles 
working as a producer or executive in the film and television 

industry. In 2002 she launched Kurz /Murray Productions that produced shows for Court TV 
and Fox Sports as well as developing films.

From 1995 to 2000 Karla was an executive at Dreamworks Studios based Remote Control 
Productions. Partnered with Academy-Award winning film composer Hans Zimmer she set up 
projects at Dreamworks, Paramount Pictures and the Showtime Network. 
Previously Murray was based at Paramount Pictures with mega-producer Jerry Bruckheimer. 
From there she joined award winning directors Tony and Ridley Scott at their production 
company, Scott Free.  She began her career in Detroit with (then) cult filmmaker Sam Raimi  
(“Evil Dead”/”Spiderman 1, 2 & 3”) working as a production assistant on the independent 
feature, “Crimewave”.  

Karla also serves on the board for the annual Uptown Film Festival held in Birmingham, 
Michigan and on the advisory board of Michigan Film First. Karla graduated from Central 
Michigan Univerity with a Bachelor of Arts in Business Administration. She also attended 
Interlochen Arts Academy in Interlochen, MI. 

Rebekah Johnson, 
Franco Public Relations Group

Rebekah Johnson is an account executive at Franco Public 
Relations Group in Detroit, where she works for several non-profit, 
cultural and corporate accounts on multiple account teams.  
In this role, she performs a variety of functions, including media 
relations, strategic planning, event planning, social media and 
community outreach to help clients meet their goals.

Prior to coming to Franco, she served for three and a half years as the communications 
coordinator for Michigan Opera Theatre and the Detroit Opera House, where she coordinated 
media relations, promotions, community outreach, events and young audience development 
efforts.

A classically trained flutist, she has studied music for more than 15 years and enjoys an eclectic 
mix that includes jazz, hip-hop, show tunes, big band, classical, rock and opera.  

Rebekah also enjoys the outdoors, particularly biking or running at any one of Michigan’s 
beautiful parks. An avid Detroit enthusiast, you’ll also find her spending evenings at one of the 
city’s fabulous restaurants and theaters.

Rebekah was named as one of the 2010 Crain’s Detroit Business “20 in their 20s.” She holds 
a Masters of Art in public relations from Michigan State University and a Bachelor of Arts in 
marketing from Wayne State University. Follow her on Twitter: @RebekahRJohnson.

Nicole LaDoucer-Janowicz 
Michigan Production Alliance

Nicole LaDouceur has been involved in the spirit and the realities of 
video, television and film production since the day in 1988 when she 
began volunteering for a local cable access station at a live, com-
munity telethon. Quite unexpectedly, when someone didn’t show 
up, she filled in as camera operator. She had found her calling.

With the same enthusiasm, Nicole has worked a diverse array 
of jobs in the metro Detroit area in a variety of production capacities.  Her 20 years in the 
industry includes many administrative and technical roles in corporate video, commercials, 
documentary projects, independent film, and public television. She has also enjoyed working 
in educational establishments with children, teens and adults as classroom instructor and also 
as career adviser.

A proven resource for students and employers in video, television and film, Nicole maintains 
an active presence in the Michigan production community as a freelance producer.  She also 
handles Public Relations and serves on the Board of Directors of Michigan Production Alliance, 
providing education and political awareness to the MI film, video & television community. 

EDUCATION
B.A., Telecommunication: Video Production   B.A., English: Film Studies
Michigan State University 1996   Michigan State University 1996


